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  Sagsnr.: 2024-412-04053 

ArT advisory Board meeting 
Time:  28th of November 2024, 12–18h 

Participants   
Advisory Board:   
   Vanessa Julia Carpenter 
   Cody Anderson 
   Tina Tarpgaard 
 
AAU:    
   Tom Nyvang (Head of Studies) 
   Anders Bonde (Head of Study board) 
   Line Marie Bruun Jespersen (subcommittee coordinator)    
   Falk Heinrich (teacher) 
   Morten Søndergaard (subcommittee member) 
   Mie Buhl (subcommittee member) 
   Elizabeth Jochum (subcommittee member) 
   Elsebeth Bækgaard (Secretary) 
 
Excuses from:  Ruairi Glynn, Tobias Løssing, Karin Elisabeth Gottlieb, Noora Sommer (stud. rep.), 

Rasmus Grøn (subcommittee member) 
    

---------------------------------------------------------------------------------------------- 

Agenda 

1) Welcome and Introduction by New Board Members (Elizabeth) 
Welcome to Cody Lukas and Tina Tarpgaard. 
EJ welcomed the advisory board to the first physical meeting in a long time.  
Two new educations have been included in our study board (Media Arts Cultures and Nordic 
Master in Visual Studies and Art Education), thus new subcommittee members participate for 
the first time. Art and Technology’s teachers have also been invited.  
Short round of introduction. 
 
2) Curriculum Review (Line) 
 
LMBJ informed of the curriculum review. Every 5 year or so the study programme is revised to 
make sure it is up to date. The work has begun and so far, two teachers’ meetings have been 
held. To come are meetings with the students to make sure that all semesters are heard.  
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Our focus points are i.a.:   
• Competence profile 
• Specific technologies and tools 
• Branding 
• Clarity of text 
• Generative AI 
• Internationalization 

 
We would like to have feedback from the advisory board, and we plan to involve the board in 
spring/summer 2025.  
 
We have also lost teaching staff, and we need to know what kind of staff to hire. Our wording 
has been vague to be flexible and dynamic, but we need to spell out in the curriculum what is 
necessary.  
 
We have a course called International collaboration, which includes a study trip. The set up is 
outdated and not fully functional for this course. Should we include internationalization in 
more courses? We should make it clearer that we are working with internationalization. 
 
Our students have access to fab lab, electronics lab, group workspaces, laser cutting, 3D-
printing. They work with projects from the first idea to the final product.  
 
We do not own our lab spaces, which means that access is negotiated every year. Given that 
lab space is essential for our education, we need to have permanent agreements/solutions in 
place. Ideally, ArT staff and subcommittee members should be involved in these negotiations, 
as they have a much more detailed understanding of what the needs of the education are.  
 
VJC mentioned her fab labs, metal workshop, laser cutter, CNC, 3D-printers, electronics lab, 
tiny fab lab - hybrid making! 
 
TT:  Hybrid making is such a hotspot. And interactive is essential for our society. Art and 
technology are the urgency now.  
Teknologiforståelse + dannelse. 
 
MS: How do we forward our humanities skills and get it across? How do we connect the 
critical tradition with this making tradition. Creative and critical maker. 
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EAJ: We must sharpen those points in our curriculum; very few people know that our program 
exists.  
 
3) Recruitment (Line) 
 
How do we communicate to interest future students? Streamlining the structure of our 
curriculum can be helpful. 
 
CL: Exhibitions can be used as a platform to get people interested. An exhibition outside of 
Aalborg could also be useful.  
Relate projects to reference points, go deeper into AI. Give the skills to work with this 
technology (a critical eye).  Create coding aspects and have machine learning.  
 
EJ: How do we garner support on an institutional level? It is difficult to find time, outlets and 
channels to do this work as individuals – we need the support of the management and 
administration.   
 
LMBJ: How do you come across an Instagram profile? We have been focused on branding.  
We have made testimonial videos and have started dialogue with high schools and folk high 
schools. Classes come here for a workshop, or we visit them at high schools. We have a couple 
of events scheduled. But it takes time and resources. We are working on concepts for that.  
Because of GDPR-rules we are not allowed to contact persons directly, only institutions.  
 
MB: Suggests to stay in touch with former students. They act as ambassadors. They see the 
program as a brand and spread the word. Create some sort of community while they are here. 
They are a better voice. 
 
TT: It is something structural. It is hard for the visuals arts to get a foot into the high schools. 
“Huskunstnerne”/Huskunstnerordningen is pointed towards the high schools. You should 
encourage graduates to apply. Activate the students. 
 
MB: What is visual art about? It is changing culture.  
 
It was discussed if students with an HTX-background need a second language to get in. Our 
program is highly relevant for those students.  
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VJC: Younger people come on their own accord or if it fits into their curriculum 
(teknologiforståelse). A newsletter to make them come, e.g. make promo packs for events, 
with text, photos etc.   
Focus on internationalization. Perhaps cultivate projects and internships with a company to 
make it more alluring.   
 
MS: Students in Norway/Sweden understand Danish, Iceland as well. These are new possible 
markets.  
 
4) Update on language change (Anders) 
 
Since we changed from English to Danish language the student numbers have decreased 
dramatically and is now at a critical level (10 students per semester).  
 
We have applied internally for a language change. We are number 2 on the list right now. It 
was a political agreement that more students should study in English. We were supposed to 
get 180 students at AAU but ended up with 30 students to study in English. The 30 seats went 
to business. It is a political decision. Our dean is positive and negotiations between the 
ministry and the university are ongoing. Many efforts and work went into this, but it cannot 
move forward in a foreseeable future.  
 
This semester we have three exchange students on 5th semester, which totally changes the 
dynamics and add to the diversity. 
 
5) What life looks like after ArT (Line) 
 
LMBJ presented a diagram showing the diverse paths that our students take after graduation. 
 
We are in contact with our former students. They are connected and continue to support our 
education. It is the beauty of our program, that our students can go in so many different 
directions, but it is also hard for the students during their education to see what they can 
actually do. After graduation, the alumni do however value the broad profile and experience. 
 
6) Sustainability / Green Transition (Rasmus) 
 
This item was omitted. 
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7) Professional Collaboration (Elizabeth) 
 
EJ gave a short presentation of our professional collaborators mentioning that we are favored 
in Aalborg. LMBJ was praised for developing our students’ connection to the “Kulturmødet 
Mors”. 
 
 
8)  AI, the Future, and You! (Elizabeth) 
 
AAU aspire to be the best generative AI university in Denmark. All studies have been asked to 
think about how generative AI should be put into the educations. 
 
We would like to have feedback from the advisory board and learn your thoughts about this.  
We will send out a short questionnaire.   
 
VJC: The students need to learn responsible AI. Digital fabrication combined with the skills of 
the future and the DNA of Danish design will attract people. Tangible skills that you get out of 
the program.  
 
9) Nordic Master in Visual Studies and Art (NoVA) (Mie) 
 
MB presented NoVA: 
NM NoVA is a double degree MA program between Aalto University and AAU. The program 
includes 1-year mandatory mobility. The annual intake is max. 8 students per university. 
 
Three overall elements: 

• Visual and digital culture and communication developed in the Nordic region 
• Contemporary approaches to Nordic art education and learning  
• Project management, administration, and entrepreneurship. 

 
We do not educate artists or designers. We do the courses in close cooperation between the 
two universities. Courses are in-person meetings, hybrid teaching and online activities. We 
have collaboration with external partners.  
 
10) Media Arts Cultures (MAC) (Morten) 
 
MS presented MAC: 
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The program was formed 10 years ago in a collaboration between three universities (Poland, 
Austria and Denmark). It takes same approach as Art and Technology. Unfortunately, the 
money is running out. We applied in February this year and we are applying again in February 
2025. We are considering a self-paying semester. It is a nice program, where different cultures 
must collaborate. The program has added significantly to the dimension of Art and 
Technology. We have done co-exhibitions with Art and Technology and found a good format 
for it. The students are from all over the world, many from the global south. 
 
 
11) Any other business? 
 
The advisory board ended the meeting by attending the students’ exhibition. 
 
We will schedule a follow up meeting in spring 2025 (online only) to present the new proposal 
for study regulations to the advisory board.  
 
 
Thank you for participating. 
 
 
 
 
Enclosure:  
Slides from the meeting 
NoVA slides 
Questionnaire to follow 


